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Abstract. Digital marketing is a new kind of marketing for companies. Customers can get
complete information easily about the product that they intend to buy through related digital
channels. The aim of this research is to examine the influence of digital channel on customer
purchasing decision and customer purchasing satisfaction, and to find out the correlation
between age and product types which customers prefer to buy using digital channels, and the
correlation between monthly income and frequency of product purchase. The research employs
survey method to 81 respondents in Bandung City. The data was analyzed by using the chi-
square test. It is found that digital channels were correlated with customer purchasing decision
and customer purchasing satisfaction, age was correlated with the types of product, and
monthly income was correlated with the frequency of purchasing product using digital
channels.
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