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Abstract. Customer behaviour in doing the purchasing of environmental friendly products is 

influenced by customer knowledge to environment. It becomes a study background of the 

correlation of environmental knowledge and green purchase intention. Experimental study is 

conducted by survey to 100 customers of Supermarket who have knowledge for environmental 

friendly products. Research testing through hypothesis test is based on quantitative 

questionnaire. Research finding is known that customer green purchase intention for 

environmental friendly product can be started by environmental knowledge. The highest 

knowledge that is most famous by customer for environmental friendly products relates to 

information of no animal testing on product, organic vegetables, unleaded petrol, and minimum 

information of materials on product. Environmental knowledge is important to be improved to 

customer; it encourages the growth of environmental friendly products and healthy lifestyle. 
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